
Joe Balestrino  PPC Case Study

Client:
• MyWinesDirect.com

Mission:  
• Increase leads while retaining target CPA.  Client was particularly concerned that 

conversions were being “left on the table” during their peak holiday season.

Steps Taken:
• August 2010 PPC revamp across all networks – new KW research, new campaigns and new 

ads

Stats: 
• Year over year quintupling of combined MSN/YSM  conversions from November 2009 to 

November 2010 at client specified CPA “under $30”.
• More than doubled November 2010 sales on Adwords from the previous year while 

maintaining target CPA

November 2010

November 2009

YSM conversions for Nov 2009 were 33 for a combined total of 63.  Conversion in Nov 2010 were 
313.  CPA was higher in 2010 than 2009's combined YSM/MSN CPA ($28 vs $24) but within client 
specifications.  


