Client contracted in late January of 2007 and was paying for traffic in order to garner
more educational leads.

February of 07 saw 83 goal conversions which were generated through lead drives. The
majority of the incoming traffic was non-targeted (as a result of being non-organic) with
a bounce rate of 96.44% and an average time on site of less than 10 seconds.

=& Dashboard

» Saved Reports
A Visitors
2, Traffic Sources
[] Content

P Goals

Settings
=3 Email

Help Resources
(?) About this Report

() Conversion University
(7) Common Questions

(%) Report Finder

anaiics efinas | View Reports: ERT RS

B8 Dashboard

A Visitars

2, Traffic Sources

[] Content
Total Conversions
Conversion Rate
Goal Verification
Reverse Goal Path
Goal Value
Abandoned Funnels

Funnel Visualization

Settings
[ Email

Help Resources
(7) About this Report

(7) Conversion University
(%) Common Questions

(7) Report Finder

Dashboard Feb 1, 2007 - Feb 28, 2007
Visits =
6,000 6,000
3,000 3,000
| February 5, 2007 | February 12, 2007 [ February 18, 2007 [ February 26, 2007
Site Usage

N~

N 21,457 visis
_ N 25,695 Pageviews
L"-——x.JL..

96.44"/0 Bounce Rate
b 00:00:09 Avg. Time on Site

T 81.65% % Hew visits

# Content Overview

1.20 pagesnisit

# Traffic Sources Overview

Pages Pageviews % Pageviews
M Direct Traffic 1?source=Redirect 13,855 §3.92%
21,029 (88.01%)
W Search Engines [?2s0urce=HPMEDIAT 6,743 26.24%
288 (1.34%)
! 691 2.69%
M Referring Sites .
140 (0.65%) lonline Career Training 1 1 3.html 147 0.57%
lon_campus college degree html 120 0.47%

view report view report

BT TN T B www bestcollegeinfo.com | v

Goals Overview

| Export » || =2 Email || B8 Add to Dashboard

Feb 1, 2007 - Feb 28, 2007

10 ./.\ Goal Conversions :a
=" .\- 5
A= / .\./ \/\_./ \.—._.z\_ o

"--..._/.
[ February 12, 2007 [ February 19, 2007 | February 26, 2007
Visitors completed 83 goal conversions

o

[ February 5, 2007

it 83

conversions, Goal 1: 866MyMajor Lead

Goal Performance

Goal Conversion Rate Total Goal Value

20.00% 20.00%

10,00% /\ A 10.00%

0.39% Goal Conversion Rate
view full report

$0.00 Total Goal Value
view full report

fon campus college degree.html 120 0.47%
view report view report

WWW.JoeBalestrino.com | Joe@JoeBalestrino.com | 347 374 3239


http://WWW.JoeBalestrino.com/
mailto:Joe@JoeBalestrino.com

We optimized the site through extensive KW research, added content, improved meta
data and the addition of a CSS dropdown menu to get more PR to what were tier three
pages and beyond. We also generated incoming links through article creation and
syndication, blog posts and social bookmarking. The client no longer pays for traffic
generation or lead development outside of SEO services. Below are the current stats for
October through the 28th.
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The client’s traffic is now majority organic (note miniscule pie chart) and aided by the
much more reasonable bounce rate of 43% and an average time on site of 2:35. Goal
conversions are up substantially from the period when the client was paying for traffic,
and the rankings will continue to rise as more link building measures are instituted. For
the first 4 months, we primarily focused on the on-site optimization as the client had an
abundance of pages with little to no optimization whatsoever. Results were predictably
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slow in the first few months, but setting up realistic expectations and maintaining positive
communication with the client throughout the process assured them that they were taking
the necessary steps toward improved organic performance.

This client, with minimal maintenance and further link-building, will continue to perform
at this level or higher as a result of the SEO investment. What they offer (educational
leads) is virtually unaffected by seasonal performance and the number of organic leads
per month has steadily climbed to the point that paying for traffic is no longer necessary.
Our goal for the client is to provide enough targeted traffic to generate in excess of 250
organic leads by this time next year, provided I’'m still managing their account.
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